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Market Response
Analysis

Analyze consumer buzz for their
needs and reactions to things such
as brands/product categories and
suggest directions for marketing
strategies by identifying company's
market position and competitive
relation
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Brightics Al Use Case - Sales / Marketing

Foot Traffic
Forecast by Store

Estimate total sales amount by
forecasting the number of visiting
customers, labor cost and purchase
conversion rate
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When store is busy When store is slow

Allocate maximum number of staff
dedicated mainly to customer
reception service

Re-allocate idle staff and
strengthen their capability
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