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Total eXperience

; Create a better overall experience

MX (Multi eXperience) CX (Customer eXperience)
EX (Employee eXperience) UX (User eXperience)
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Seamless, Contextual Hyper-personalized Supporting optimal

Channel Integration Intelligence Work

Systems

decision making through
integrated recognition
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Total Digital eXperince
Based on Behavioral
Data
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Digital Transformation
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Purchase

TDX
Process

TDX Goal

TDX Value

TDX

TDX Design

TDX
Inspection

TDX
Concept

TDX
Service
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TDX
Governance
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