
Customer Data
Integration

In a project for Company A, Samsung SDS 
integrated customer data scattered across 
four business divisions to provide 
customer-value-centric, single-ID-based 
services, and used the data to discover new 
pipeline and set up the direction for an 
integrated operation. 
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Increase in 
customer size by a 
factor of 70 in 
average

Identified customers 
via integrated 
authentication/SSO

Personalized 
marketing by 
collecting life value 
data

Broaden target customer base by integrating dispersed customer data 
Provide customer data enrichment and business service offering accommodating 
lifetime-specific customer needs 
Improve customer convenience and better response to privacy protection 
by integrating customer data relevant systems  

Benefit

Derive customer info related issues Define new business

Analyze current system & data Define dataset & to-be arch.
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