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Digital Footprint
in Real Time

Partnership with
Data Providers

Respect

Privacy Rights
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Real Time Source

(Event Capture)

Eliminate
The inferior

options
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1s-Party Data

Business User Controls:
Campaign Feedback,
Segmentation, etc..

’ o

 AlAdmin: & e
| Uplifts, Decision Science/ .
| Adjustments, Machine-learning ¢

Boosts or Constraints Algorithms

3rd- Party Web-Scale D
ata & 1-Party Data

User Event &

Interaction ORACLE’

CLOUD APPLICATIONS
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Cloud Applications
CX/HCM /SEM / ERP

Machine Action
Offers/Recommendation




Adaptive
Intelligent
APPS

Adds New Business Value to CX, HCM, SCM and
ERP and Amplifies Any Oracle Cloud Application
With Smarter, Contextual Results

Adaptive Intelligent™ Offers
Adaptive Intelligent ™ Actions

Adaptive Intelligent™
Candidate Experience

Adaptive Intelligent™
Planning & Bidding

Adaptive Intelligent™
Discounts
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Hi Taylor, we have recomendations just for you...
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1st-Party Data

Employee Interactions

Company Account CRM

Consumer CRM

Consumer Financial

Weather,

Location,
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Real-Time Stream

Consumer Profiles
Regulatory Changes Market Events
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1st-Party Data

Hiring Manager Profile

RT Streams

Candidate Interactions

Company Profile

Recruiter Profile
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Job Aggregators
Salaries & Benefits
Company Profile

Consumer Behavior

Job Boards
Resumeés

Social Activity
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Recommended Jobs for Tracy

Senior Digital Marketing Manager
8149082 Redwood Shores, San Francisco...

The Senior Digital Marketing Manager will focus on driving online
sales by optimizing the marketing investment across all digital
channels. They will develop plans in support of brand annual and
seasonal initiatives, as well as identify programs to acquire new
and retain existing customers.

Men’s Apparel Buyer
8149076 Redwood Shores, San Francisco...

The Buyer is responsible for meeting planned sales, margin and
inventory turnover goals for their designated area. The objectives
will be met through focused merchandise assortments productive
marketing and sound merchandise management. The Buyer may
have brand management, product development or open market
responsibilities.

v

Merchandising Manager
8149076 Redwood Shores, San Francisco...

The Merchandiser is responsible for executing superior retail mer-
chandising for the product portfolios within their defined geo-

graphic territory. The Merchandiser will be part of the North Ameri-

ca Field Sales & Merchandising team. This large, dynamic team of
Sales Representatives and Merchandisers provides services and
support to major national accounts.

v

Recommended Reading for Tracy

# The Secret to Costco’s Success: The Cheapest, Happiest
Company in the World (Businessweek)

# SoHo Gives a Glimpse of the Retail Store of the Future (Mashable)
# The Mobile Shopping Life Cycle (HBR)
# Are Brands Required to Market to Everyone? (FastCo)

# RetailDoctor Blog

# Retail Customer Experience Blog

Senior Digital Marketing Manager

Location: San Francisco, CA
Job Type: Full Time, Employee
Salary: $75,000

Contact John [
Job Number 9199

The Senior Digital Marketing Manager will focus on driving online
by optimizing the marketing investment across all digital channel:
They will develop plans in support of brand annual and seasonal
initiatives, as well as identify programs to acquire new and retain
existing customers. They will partner with the program managers
SEO/SEM, affiliate marketing, display marketing, and other digital
channels in planning, implementing, measuring, and optimizing tf
brand's online spend. Key responsibilities also include testing and
optimization of campaign performance...

http:/slcO6wkb.us.denham.com/




1s-Party Data

Carrier History & Performance:
Costs, Performance,
Available Lanes

Real-Time streams
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Carrier Profiles Freight Scheduling Boards

Company Data (D&B, Thompson Financials)

Transportation Brokers
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Adaptive Intelligent™ Dynamic Planning & Bidding
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[:ﬂ;] Adaptive Intelligent™ Discounts
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Chatbot
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Travel Financial.Svcs PEEN

Boarding Pass Account Info » Product Stock
Seats * New Loan e Returns
Notifications Notifications * New designs
Travel change Insurance Claims « Group sharing

HR Sales
* On Boarding * Pipeline Mgmt
 Self Service  Sales KPI

e Recruitment » Collaboration

Government Customer
Service

» Citizen Service

* Notifications 2

« Taxes
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Self Service

Finance
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1-800-Flowers.com >

View Arrangements

View Arrangements

Please select a bouquet below for
"Roses".

Love's Embrace™ Roses - White
$39.99

Select this

ype a message

Love's
$39.94

Data Driven & Predictive: Al
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Oracle Cloud Platform >
< People Cresnanm i Manage

Would you like me to use your
":i; last order as a template?

Retrieving template from your
last order...

ORACLE

Hmm....Checked with the HCM
system, and looks like your
title has changed since the
last time we did this.

Update your card with new

) title?
Yes ) (@j

Type a message...
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< Messages Dave

Welcome back Dave

Would you like to do your
EXPENSES NOW?

Ok. I'll remind you
tomorrow.

Alert. You're also behind
OnN Your expense report
from your trip to
Barcelona.

Done.
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Natural Language Processing (NLP)
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