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% Source : The consumer evolution Changing behaviors
trigger new business models (Deloitte, 2015)
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Nexshop - Marketing
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Nexshop - Sales

Nexshop Sales= 174 HHO|M Al=5stn Fatet a2 Of S % 24 7% 0iE 29 283 *[&

)

- B Clienteling
B Mobile Payment
L/

Sales Agents’ Tablet B Inventory |

- Clienteling — Management (
@ * One Stop Payment
LFD @ Staffing
\ Analytics Optlmlzathn
A —  —~
Camera Behavior Sales History

Data Data

Nexshop Marketing



Nexshop - Training

Training
Center

Cloud based SaaS Platform

Certlﬁcatlon

Learning
Map

Market Sensmg

Evaluatlon

Contents

Digital
textbooks

B Scenario-Based
Training

B) Certification &
Rewards

B Real-time
Training
Management



cI5k2] 2ok Ct

A
o4

ol
==

2 H|Xtof| 7| 2fE|

L
| -

Retailer2 tH2}o}

(ll VR (Virtual Reality)

Ca AR (Augmented Reality)
(B Mobile Device

=

Joil
i
()

]

OH

i Jod

1k
l{o

=
10

]

—t

KO

(ﬂ Content HubZ|dt SL|Xj'd ESHE
I

AR YA
Ir
i 7|
=l =
oo || <°
Zri| €
Q
aIR:
Jod o
%I o
oS
o || 5
ol €
=21 8
R
oll O

\_/ \“/

Advanced Analytics H&

10



O S 0Ot
b =

Samsung NexshopS MZ2 NAZH Sj, 1% Lf 17 WE 24, SLIKY SHE 1,
Advanced Analytics ® 82 E8 7§Qls} O}l Z3bet 240|2 0| E3] Retail HA0j 7|0

174 360° View 152 £t

Personalization

Samsung

Nexshop

> > >

Advanced Analytics & Retail

Jot
[

11






