
Customers in the showroom can 
quickly review the information of 
their desired product. Leveraging 
customer experience in the store 
for immediate customer sales, 
and taking those factors into a 
variety of sales promotions
on the spot.

Digital Showroom  
Nexshop Automotive Use Case 

Create innovative automobile experience zones
· Introduce space to experience digital contents using digital signage and mobile devices
· Integrated management of marketing content and devices

Remote monitoring and control 
over device and software

Customer Experience
using digital signage

Content operation in align 
with HQ marketing policy


